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I-Term (August 2020- October 2020)

Mark-O-Shots

The summer internship recruitment process forms the first hurdle and milestone later for the
first-year students. To buttress the preparations of the first-year students, Mark-O-Polo
prepared Mark-O-Shots that covered most of the marketing concepts. The kit contained
important marketing content well explained with the help of live industry examples. The kit
was highly interactive with embedded links guiding the reader to the respective videos or web
pages for detailed understanding. The 78-pager document was efficiently curated to contain all

important concepts that might come handy to the students for their SIRP Preparation.
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Mark-Up: SIRP Preparatory Lecture

SESSION-1
4Ps, TYPES OF MARKETING, PRICING MODELS

B

Aman Singhal
Shubhankar Jain
Aniket Mishra

In another step to assist the first-year students with their Summer Internship Recruitment
Program preparation, Mark-O-Polo facilitated a series of lectures as part of its SIRP
Preparatory lecture series for knowledge transfer from 2nd year students to the 1st year
students.

A host of topics were covered in these lectures by the 2nd year students to ease the SIRP
preparation process for the 1st year students like 4P’s of Marketing, Porter’s Five Forces, STP,
BCG, etc. Each session was concluded with a Kahoot quiz.
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FTHM: From The Horse’s Mouth

FROM THE HORSE'S
MOUTH 2.0

Why listen to hearsay,
when you can listen to the winners?

rb

Entrepreneurs with purpose

Mr. Akash Ahuja Mr. Anshul Bhadouria Mr. Budhaditya Roy
Batch 2018-20 Batch 2018-20 Batch 2018-20

Saturday, August 29,2020
Time : 9:30 PM
Live at: (@

B-School Competitions are another major learnings for B-School students and SIBM Pune is
one of the most competitive college as per D2C Rankings.

FTHM: From the Horse’s Mouth, was a workshop conducted with an aim to equip the
students with necessary skills and give them right direction in order to crack competitions. It
was a knowledge transfer session from alumni of SIBM Pune, who had participated and won
several competitions like HUL Lime, RB Global Challenge and others.

This workshop was organized in collaboration with all other SIGs.
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J-Term (November 2020- March 2021)

Binge! 6.0

“Words can be like X-rays if you use them properly — they’ll go through anything. You read

and you’re pierced.” ~ Aldous Huxley

Mark-O-Polo invited applicants to pierce them with their ideas in an article writing competition
for premier B-Schools across India, for its annual marketing Magazine - BINGE!

Identifying the advent of technology in marketing, we have this year’s theme:
Artificial Intelligence and Marketing: Hand-In-Hand

Over 132 registrations were received. The articles were evaluated and top 10 articles were
published in the magazine.

Tarandeep Singh from SIDTM Pune emerged the winner and Abhishek Ranjan from GIM Goa
emerged the runner up. Articles of our esteemed faculty Dr Abhijeet Lele was also published.

The Marketing Magazine
of SIBM, Pune

2
Let’s B 2 NGE I together
1

VOLUME 6
CALL FOR ARTICLES

"""‘: = TOPIC: Artificial Intelligence and Marketing-Hand in hand

DEADLINE: 3rd Feb, 21 W
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CRP Kit: On Your Mark

Mark-O-Polo designed the CRP kit to help the senior batch with their preparations for the final
placements.

This time, we prepared “On Your Mark™ series of 8 sectors which was interactive and
interesting to read.

The team understands that this preparation is like a race and wishes all the seniors to come out
victorious. This series of preparatory material was designed thoughtfully such that sector wise
content reaches to the MBA-2 batch and there is no confusion.

The students were sent documents that provided the details of marketing campaigns, strategies,
news updates, strategies adopted by the companies to tackle COVID — 19 of certain companies
in the FMCG/FMCD, Consulting, BFSI, IT/ITES, Pharmaceutical, Manufacturing, IT/ITES,
and Automobile sectors.
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"MOVE UP" WITH DZIRE 2020 ()

« Conceptualized and executed by Dentsu Impact the
campaign introduces the latest edition of the sedan, the
2020 Dzire. — =

UPDATES AWARDS & RECOGNITION

afety Award
the \

DZIRE
MOVE UP TO A NEW WORLD
« With the all-new 2020 Dzire, Maruti Suzuki has introduced
an offering that provides an upgrade not just for the owner ?
of the car, but to every member of his or her family. 4

« The idea of ‘Moving Up' together with your family is one
that resonates with every Indian. And when it comes to ) Ma o b e
cars — moving up and togetherness is exemplified quite = il

e
Indian Car of the Year 2019 (ICOTY). It is
well by Dzire. aLne ( )‘
ROAD AHEAD
S|W
01 02 STRENGTHS ‘0 1’
+ Strong & transparent balance sheet L « Customer support of ICICI section is
+ First mover advantage in many of the not performing well in terms of
speedy banking & financial services. resolving complaints
oiecis [EEEE « First bank in India o introduce + It has the most stringent policies in
o complete mobile banking solutions & terms of recovering the debts and
o jewelry card loans, and credit payments.
1o provide « Tie-ups with best brands in the industry - The bank service charges are
further impetus 1o growth | 1ufn to banks for ther such as Nakshatra, Asmi etc comparatively higher
In the banking sector. ‘credit needs.

« Marketing and advertising strategies
have good reach compared to other
banks in India

OPPORTUNITIES

« The concept of saving in banks and
Investing in financial products Is

THREATS

up to 74% in Indian banking

increasing in rural areas.

= Small and non performing banks can
bbe acquired by ICICI because of its
financial strength

= ICIC! bank has the minimum amount
of non performing assets

ng liquidity and man of mademizing the capacities to
‘ensure the customers switching to
new age banks are minimized

+ In rural areas the micro financing
groups hold a major share

had to undergo measures that
s were unj

« RBI allowed foreign banks to invest

« Government sector banks are in urge




Social Media Presence

Marketing being the flagship program of SIBM Pune, lands great responsibilities on the
shoulders of Mark-O-Polo, the marketing society, to represent the batch well on various social
media platforms.

Apart from its presence on Twitter and LinkedIn, Instagram is one of its most actively followed
handle- @markopolo_sibmpune (Instagram handle) hosts a variety of updates ranging from
latest marketing trends and innovative marketing strategies employed by firms nationally and
internationally to posting creative advertisement and TVC.

We realized that students log into such sites with an expectation to see some entertaining and
relaxing content. In this scenario, posting important happenings of the markets and explaining
marketing related topics in a mundane way would have been in vain.

Hence, we revamped our social media content to target students preparing for CRP. Two new
series were launched:

Mark-O-Gyan

Mark-O-Gyan was published daily in November and December. This series aimed at bringing
new interesting campaigns that were being introduced everyday so that they help during the
interviews and Group discussion. Every day one new interesting topic of a firm was
highlighted along with which Marketing Concept being used.

SSI"I NE

MARK-O-GYAN m

MARK-O-GYAAN

In a bid to help marketers and
creators further grow brand
awareness on its platform,
YouTube has introduced audio
ads - its first ad format
designed to connect brands
with audiences in engaged and

HiPi revolutionizes the
entertainment experience
allowing brands to engage with
Hyper-Local Advertising is their audiences through filters,
way to target prospective hashtag challenges, effects,

customers in a highly music tracks, etc and providing
specific, geographical area an opportunity to engage with
to drive traffic to capitalize young and curious individuals,
on the “near-me"” searches. independent content creators
and trendsetters.

ambient listening. Audio ads are
characterized by creatives
where the audio soundtrack
plays the starring role in
delivering the message.
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Logo Logic

Logo Logic is published every Sunday. This series is aimed at explain the logic behind every
logo, what the colour of the logo symbolizes, the message the logo wants to convey and any
recent changed that has happened in the logo. With this series we hoped that all students
would be well aware of the recent logo changes or logo news happening around the world.

Logo L@gic

THE ELEMENTS

The most recognizable element of design
- in the logo is the iconic GOLDEN GATE

BRIDGE

It symbolizes connectivity and the

founders' vision to connect Francisco to

the rest of the world. R
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Friendship Day Campaign

This year Mark-O-Polo came with a unique idea to celebrate Friendship Day. We
incorporated an engagement wherein you had to click a picture of your friend and associate
them with a tagline of an established brand. A customized frame was also created to use it in

insta-stories.

Through this campaign Mark-O-Polo wished all the councils and SIGs for being with us through all
thick and thin.

All love, a|wa.ys, for

@marko sl

open happiness

-
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@COCA
@SIBMPUN




?\‘ll\‘d vus:m Fnendshlp Day 34w

@ sibmpunealumniconnect

Red bull gives you wings And here's some inter-council

+PDA in action!

wi'se  markopolo_sibmpune

This is so sweet!!
Here's some love for you
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Bingo — SIBM Pune Version

While the Lock-Down had just started and all were being asked to stay home and stay safe,
Mark-O-Polo tried to bring a smile by breaking your boredom with Have you Ever version

of SIBM Pune BINGO.

There were various activities which every SIBM Pune student must have done throughout
their journey. This was aimed at triggering nostalgia among alums and for those who still had
chance, these were some to-do things in campus.

HAVE YOU EVER

S8INGO

SIBM Pune Version

Mark the things that you have done, share the screenshot and nominate friends

Watched a

movie on
class
projector

Go Goa Gonel!

Paid more
than
Rs. 3000 in
fine

Did the Kuku
Challenge

Screamed
Odheeesh

Slept in guest
lecture with-
out getting
caught

Got a parked
vehicle locked

Asked for a

lift between

hillbase and
hilltop

Went inside
the,
opposite
gender hostel

Been to

Annex in |

IBM

PUNE




Brand Charades

Mark-O-Polo organised “Brand Charades” on 29th July 2020 to welcome the first-years
students of SIBM Pune. It was a fun-filled event to test marketing knowledge of the students
in an interesting way.

The event was successful with astounding participation from students of all streams. Students
were asked to form teams of 3 each. The event comprised of 2 back-to-back rounds.

Round-1: Fun Quiz
* Due to the pandemic scenario, the quiz was held on D2C.
» 20 fun questions related to brands were asked with a time limit of 10 minutes.

Round-2: The Ultimate Act

* Nine teams were chosen from Round 1.
» Each team was given one product and they had to enact an advertisement to sell that product.

« Teams were supposed enact in the online platform and they were judged based on their
uniqueness and creativity.

:\ 1/ .

0%

»
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Charades with a Twist

Round 1
(Hosted on D2C)

Final Round
(Hosted on Google Meet)
1st Aug, 4 PM-6 PM




Kaleidoscope

Kaleidoscope, was an exclusive series where MBA-2 Marketing students from diverse
backgrounds tell us why they chose Marketing and pass some beneficial tips to help juniors
choose their specialization.

MBA-2 Marketing seniors created short videos to give a glance of their journey that made them
choose Marketing.

Kateidoscolly

Featuring
MALLIKA TANDON

» 0:02/2:17
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Suit-Up For Summers

To ensure that the students of the 2020-2022 batch are well prepared for their Summer
Internships, Mark-O-Polo organized 'Suit Up for Summers'. It was a series of sessions
conducted by students of MBA-II batch to provide key insights on how to gear up for the
summer internship and excel at their respective stints in the Corporate World. The Suit-up
sessions were scheduled from 12th March to 23rd March and were open for all specialization.

A total of 9 sessions were conducted with 4 important general topics and rest being specifically
for the marketing domain.

RYY
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Morealing Seciety of 5184 Pune

MARK-O-POLO
PRESENTS

sujt Up

FOR SUMMERS
COMING SOON




