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Program Educational Objectives

1. To gain contemporary knowledge of the Business Concepts and their application in
problem solving.

2. To apply different tools for decision making required for solving complex managerial
problems with a passion to innovate.

3. To develop leaders who are able to adapt to the needs of the dynamic; domestic and
global Business contexts.

4. To develop students who are competent to take up independent entreprencurial
ventures.

5. To produce industry ready graduates having the highest ethical standards and concern
for environment.

Program QOutcomes

On completing the program successfully the student will be able to:
1. Develop knowledge in core areas of business based on current research and best practice.

2. Utilize qualitative and quantitative methods for effective decision making and to overcome
critical business challenges.

3 Develop a world view that understands and appreciates a global cross-cultural business
context.

4. Identify new business opportunities and innovate at the workplace.

5. Apply management practices in the context of societal, health, safety, legal, and cultural
issues with a concern for the environment.

6. Communicate effectively as a manager under different situations with all stakeholders.

7. Demonstrate Leadership and Team work capabilities in multidisciplinary settings.

8. Engage in independent and life-long learning and take up challenging assignments for self-
development.

9. Integrate ethical considerations while taking business decisions.



Program Specific Outcomes — MBA (Leadership & Strategy)

1. Developing skills and knowledge needed for leading, managing teams and to leverage
technology for driving business process.

2. Developing skills and knowledge needed for crafting strategies for organizations to help
them achieve pole vaulting growth and to help organizations (including family managed
business houses) to create a pool of highly competent future leaders.



