
Year 2022-2023 

Experiential Learning Assignments 

Semester I:  

Financial Econometrics (Batch 2022-2024) 

Panel Data Analaysis 

Due October 6, 2022 11:59 PM 

Instructions 

Assignment Experiential Learning  

Financial Econometrics  

Assignment Date:   

Start Date: 19/9/22  

Submission Date: 6/10/22 (EOD)  

Maximum Marks: 20 Marks   

  

All of you are asked to select a research problem. Pull out relevant panel data for the 

identified research problem.   

  

1. Do the panel data analysis, prepare tables and interpret results [10 Marks; CO5]  

2. Write a research paper in IEEE format of 4000-5000 words [10 Marks; CO5]  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Semester II:  

Talent Management (Batch 2022-2024) 

 



Semester III:  

Organizational Development and Change (Batch 2021-2023) 

 

 

 

 

 

 

 

 

 

 



Semester IV:  

Conflict and Negotiation (Batch 2021-2023) 

Group Experiential Learning Assignment Activity- 20 Marks 

Submission date: 28th February 

2023 

Students in a group of 7 are required to analyse the scenes from an allotted 

movie/documentary/book chapter etc on different conflicting situations that arise in the 

plot/script/story and how the protagonist or key characters face the conflict, react to it, and 

try to reach a solution using the various models of conflict resolution discussed in the class. 

The following points must be covered by each group while writing the assignment : 

1) Short introduction of the protagonist and other key characters. 

2) Short synopsis of the movie/ documentary/book chapter etc. 

3) Identifying conflicting situations. 

4) A writer up on conflicting instances/scenes/scenarios etc and their resolution according 

to the group using the styles of handling conflict. (1500-word min) 

Format for the write-up. 

i) About the situation. 

ii) The characters involved. 

iii) Type of conflict you can perceive- Interpersonal. Intrapersonal, Intergroup, 

Intragroup, Conflict of interest, Goal Conflict, Substantive, Intrasender, 

Misattributed, Displaced, Role ambiguity, Role overload, etc., and others 

discussed in class. 

iv) Best-suited conflict handling style – Dominating, Compromising, Integrating, 

Avoiding, etc. 

The above pointers are not exhaustive. You are free to enhance the quality of your 

assignment by adding any relevant dimension to explain the conflict or conflict resolution 

process. 

The groups will be allotted movies randomly. 

The report’s analysis and explanation should not 

exceed 6 pages. Group Size: 7 students /group 

Font- Times New Roman, Size-12, 

Headings-14 Space- 1.5, Margin- 

Normal 

Assessment Criterion: 

The assessment would be conducted based on the following criteria. 

 Word Limit Marks 

Short introduction of characters 100 words 2 marks 

A short synopsis of the movie 300 words 2 marks 



Identifying conflicting situations Min 3  – Max 5 

200 words 

4 marks 

Write up on each conflicting situation as per the 

format shared 

1500 words 10 marks 

Submitting the script as per the format on or before 

the scheduled date without any intragroup conflict. 

 2 marks 

Final Submission 28th Feb 2023  

Final Assignment Content Assessment (20 marks) 

The movies movie/documentary/book will be allotted by the undersigned on a random basis 

once the groups have been formed. The excel sheet for group formation is shared on Google 

drive, students are required to enter their names in front of groups already mentioned in the 

sheet. 

The last date for group formation is 5th February 2023. 

For any further clarification pls write to sujoysen@sibmpune.edu.in 

 

Dr. Sujoy Sen 
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Simulation 

Syllabus Materials for Strategic Corporate Management – Business 

Simulation 

The overall objective of this course is to develop your professional business skills. Through 

computer simulation, we will place you into a very realistic international business setting 

where you will run a company for two years in compressed time (eight rounds of decision-

making). You will work closely with a team of fellow students to manage a highly complex 

and integrated business. Personal leadership and strong interpersonal skills will be necessary 

to succeed. 

• Learning Objectives 

This course will employ the Marketplace simulation as a learning environment. The exercise 

is a transformational experience. You will learn what it’s like to compete in the fast-paced, 

competitive market where customers are demanding, and the competition is working hard to 

take away your business. 

In Marketplace, you start up and run your own company, managing its strategy and the 

interplay between marketing, human resources, operations, finance, and accounting. You are 

given control of a simulated business and must manage its operations through several decision 

cycles. Repeatedly, you must analyze the situation, plan a business strategy to improve it and 

then execute that strategy out into the future. You face great uncertainty from the outside 

environment and from your own decisions. Incrementally, you learn to skillfully adjust your 

strategy as you discover the nature of your real-life decisions, including the available options, 

linkages to other parts of the business, conflicts, tradeoffs, and potential outcomes. 

Here is a list of the specific tasks that Marketplace players do: 

• Analyze market research data 

• Plan and roll out a marketing campaign 

• Design brands to appeal to different market segments 

• Devise advertising campaigns, sales force incentives, and price option 

• Allocate scarce funds to R&D, manufacturing, quality, advertising, and distribution 

• Select and prioritize R&D projects, leading to new product features 

• Negotiate strategic partnerships with competitors for new technology 

• Initiate and defend lawsuits over false advertising 

• Hire employees and set competitive compensation packages 

• Schedule production and manage plant capacity 

• Initiate quality production programs 

• Manage cash 

• Negotiate equity and debt financing for new business development 

• Compete head-to-head with other business teams 

• Adjust strategy and tactics in response to financial performance, competitive tactics, 

and customer needs 

The specific goal of the simulation exercise is to develop your management skills by giving 

you an integrated perspective of the entire business operation. In terms of specifics, the 

exercise can: 



• Develop strategic planning and execution skills within a rapidly changing environment 

• Crystallize the linkages between business decisions and financial performance 

• Instill a bottom-line focus and the simultaneous need to deliver customer value 

• Internalize how important it is to use market data and competitive signals to adjust the 

strategic plan and more tightly focus business tactics 

• Promote better decision-making by helping you see how your decisions can affect the 

performance of others and organization as a whole 

• Facilitate learning of important business concepts, principles, and ways of thinking 

• Experience the challenges and rewards of the entrepreneur by starting up and running 

a new business venture 

• Build confidence through knowledge and experience 

To accomplish all of this, it will be necessary to forge a strong team that can effectively manage 

many tasks in concert. Leadership, teamwork, and interpersonal skills will be part-and-parcel 

of what it takes to succeed. Your team will serve as a live case study within which you can 

develop your personal style of working with others. You will deal with such issues as the 

selection of professional colleagues, working with diversity, organization of work, decision-

making processes, conflict management, performance appraisal, and culture. 

 

Picture 1: Simulation window 

 

 

 

 

 



Picture 2 : Simulation Performance Window of Universe A of the instructor 

 



 

 

 



Picture 3 : Simulation Performance Window of Universe B of the instructor 

 

 



 

 

 



Picture 4 : Simulation Performance Window of Universe C of the instructor 

 

 



 

 

 



Picture 5 : Simulation Performance Window of Universe D of the instructor 

 

 



 

 

 



Picture 6 : Simulation Performance Window of Universe E of the instructor 

 

 



 

 

 



Picture 7 : Simulation Performance Window of Universe F of the instructor 

 

 



 

 

 



Picture 8 : Simulation Performance Window of Universe G of the instructor 

 

 



 

 

 



Case-based Pedagogy 

Case Requisition form of the instructor 

 

 

 



 

 

 

 

 



ICT (Information and communication technology) 

An experiential learning module has been designed to assess the student's proficiency in 

utilising SAP modules to effectively solve intricate and multifaceted business problems. The 

module aims to evaluate the student's grasp of SAP concepts and their practical application in 

real-world business scenarios. 

Set I 

ERP – HCM Lab Paper 

Marks: 30 

Time: 1.30 hours 

 

Activity I: Make another department under ### Marketing Department named, ‘Digital 

Marketing’ (Do this in your existing Star Wagon Organizational Structure). Create a position 

Digital Marketing Manager under it.   

           (5 Marks) 

Activity II: Hire an employee Mr. Rustom Kataria as a Digital Marketing Manager. Keep the 

structure screen page open for the faculty to check. 

                  (10 Marks) 

Activity III: Use the existing appraisal template and do the appraisal. Let Niklas Huber, 

Marketing Director do the appraisal of Mr. Rustom Kataria. Keep the appraisal report page 

open for the faculty to check.  

           (5 Marks) 

Activity IV: During Diwali this year, Star Wagon has decided to give a Bonus (M230 Direct 

Bonus) to each and every employee. Give a Direct Bonus of EUR 500 to Mr. Rustom. 

           (5 Marks) 

Activity V: Goto Time Managers Workplace and send Rustom for a business trip in the last 

week of the current month for 5 days. Show the Time managers workplace screen. 

           (5 Marks) 

  

 

 

 

 

 

 



                                               Set II 

ERP – HCM Lab Paper 

Marks: 30 

Time: 1.30 hours 

Activity I: Make another department under Marketing Department named, ‘Advertising and 

PR’ (Do this in your existing Star Wagon Organizational Structure). Create a position 

Advertising and PR Manager under it.        (5 Marks) 

Activity II: You advertise for the new position and receive several applications for the position. Hire a 

suitable candidate from the applicant pool.  

 

Step 1  : Create an Advertisement for the post. 

Step 2  : Three people applied for the advertised post. Enter Initial Applicant Data for          

three applicants that is George  _ _ _ , Harry _ _ _, and Rahim _ _ _ . 

Step 3  : The three candidates were called for a Group discussion round and Personal         

interview.  

Step 4  : The result of the interview process was that George was selected, Harry was 

rejected and Rahim was put on hold. 

Step 5  :   Transfer the initial applicant data to the action type Hiring by allocating a 

Personnel number.  Enter the remaining infotypes for George.  

Step 6:          Put Rahim on hold and Harry as rejected. 

 

Name Id 

Advertisement No  

Applicant 

No.(George) 

 

Applicant No.(Harry)  

Applicant No.(Rahim)  

Personnel 

No.(George) 

 

Keep the structure screen page open for the faculty to check. Also keep the applicant 

status screen open for the faculty to verify.     (15 Marks) 

Activity III: Use the existing appraisal template and do the appraisal. Let Niklas Huber, 

Marketing Director do the appraisal of Mr. George. Keep the appraisal report page open for 

the faculty to check.          (5 Marks) 

Activity IV: Go to Time Managers Workplace and enter overtime for George on coming 

Monday that is 8th September, 2018 between 5 pm to 7 pm. Show the Time managers 

workplace screen.         (5 Marks) 

  

 

 



Set III 

ERP – HCM Lab Paper 

Marks: 30 

Time: 1.5 hour 

 

Activity I: Make another department under Marketing Department named, ‘Advertising and 

PR’ (Do this in your existing Star Wagon Organizational Structure). Create a position 

‘Advertising and PR Manager’ under it.       (Marks: 5) 

Activity II: Hire an employee Mr. George as an Advertising and PR Manager. Keep the 

structure screen page open for the faculty to check.    (Marks: 10) 

Activity III  Qualification and Profile Match Up 

 

George is a new employee in the organization and therefore the company follows a policy of doing a 

profile match for the new recruits so that the organization can pen down what the organization expects 

from the employee and what are the exact skill sets of the candidate. In case of gaps appropriate action 

can be taken in terms of either sending the person for a training program, job rotation, mentoring 

program, etc.  

 

Step 1 :    Create following Qualification Group and Qualification. 

 

Qualification Group Qualification Scale/Proficiency 

Skills_ _ 

Interpersonal Skills 3 Point Scale 

Managerial Skills 3 Point Scale 

Presentation Skills 3 Point Scale 

Language Group_ _ 
English Language Scale(HR Training) 

German Language Scale(HR Training) 

Academic Qualification_ _ MBA – Finance Mark Scale 

MBA-Marketing Mark Scale 

MBA- HR Mark Scale 

Work experience _ _ Work Experience  Number of years 

 

Step 2 :  Enter the below mentioned requirements for the positions HR Training and  

Development Manager 

 



Position Qualifications Proficiency 

Advertising 

and PR 

Manager 

Interpersonal Skills Excellent 

Presentation Skills Excellent 

MBA-Marketing >75% 

English Fluent 

Work Experience 4 years 

 

Step 3:   Enter the below mentioned qualifications of George_ _ 

 

Employee Qualifications Proficiency 

George_ _ 

Interpersonal Skills Excellent 

Presentation Skills Average 

MBA – Marketing 65 

English Fluent 

Work Experience  10 yrs 

 

Step 4 :  Display profile match up of George_ _ _ v/s Advertising and PR Manager 

position. 

         (Marks: 15) 

 

 

 

 


