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ABOUT US

Mark-O-Polo is the Marketing Society of SIBM Pune. It is our constant endeavour
to keep the students updated of the latest happenings in the world of marketing.
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WHERE IDEAS MEET IMPACT

Mark-O-Polo is dedicated to shaping the next generation of marketing leaders by
fostering a dynamic learning environment.

Through interactive sessions, engaging events, and well-curated study materials,
we provide a comprehensive approach to conceptual understanding and real-

world application.
Our mission is to equip students with the skills needed to thrive in the ever-

evolving marketing landscape, preparing them for the future—starting today.



OUR VISION

To empower excellence, inspire creativity, and cultivate continuous learning in
marketing. We aim to foster innovation, collaboration, and industry-ready skills,

shaping future marketing leaders through real-world experiences and strategic
insights.

OUR MISSION

e To provide a vibrant community of marketing enthusiasts with practical skills,
industry insights, and networking opportunities, fostering innovation and
preparing them for real-world marketing challenges.

e To bridge the gap between academia and industry by providing real-world
insights. We aim to equip students with hands-on experience through industry
collaborations, live projects, and mentorship. By integrating theoretical learning

with practical applications, we prepare future marketers to navigate the
evolving business landscape.
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MARK-UP LECTURES

Mark-Up Lectures are interactive sessions where MBA 2 students guide the junior

batch through key marketing concepts from the SEED marketing kit by RSDT.

These sessions provide practical insights,
breaking down complex theories into real-
world applications, ensuring that MBA 1
students build a strong foundation in
marketing while gearing up for their academic
and professional journeys. Additionally, they
encourage peer learning, fostering an
engaging environment where students can
discuss trends, case studies, and industry best
practices. By bridging the gap between
theoretical knowledge and practical execution,
Mark-Up Lectures help students develop a
strategic mindset essential for success in the

marketing domain.

Through real-world examples and industry
insights, students gain exposure to emerging
marketing trends and consumer behaviors.
Ultimately, Mark-Up Lectures play a crucial
role in preparing students to tackle complex
marketing challenges with confidence and
creativity.
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P.R.I.M.E

Marketing Society, SIBM Pune «marko;
Dear Students,

This Is to inform you that P.R.LM.E -2.0 will be held on Friday, August 9, 2024,

Audlence: Refer to the below mentioned lis!
Reporting Time: 2130 hours
Venue: AH-2
Dress Code: Western Formals
{Boys: Clean-shaven
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Girls: Hair neatly tied)
P.R.LM.E - 1| Performance Review in Marketing Excellence 2024
Instruetions:
_ S-5s  Marketing Society, SIBM Pung <marks;
1. Students are required to carry the necessary stationery (Pen and Motepad) 'Q: G Rl Tt
2. You are not allowed to carry your laptops or iPads for the session
3. Its suggested that sludents carry a water botlle and a few snacks.

This i5 boinfoem you that P.RLME -1 wil be held on Sunday, 4th of August 2024,

Note: Attendance is mandatory for the below mentioned students, defaulters/absentees list will be 3
Students other than the one"s mentioned below can take part in PR..M.E 2.0 on a voluntary basis.
Only exemptions approved by Deputy Director will be considered.

Audbsnce: MBA.1, Marketing
Reporting Tlme: 2130 hours
Wenue: AH.2

Drass Code: Wesiemn Froemnals

1. Studen 2 f | Nolepad)

¥ 0 waler bottls an

Note: Attendance is mandatory for marksting students, defaulterslabsentass {ist will be sant 1o the Student President.
Only exemptions approved by Deputy Director will be considered

P.R.LM.E is a strategic initiative where MBA 2 Marketing students conduct mock
GD sessions to equip MBA 1 students for the SIRP process. Leveraging their
own experiences, they provide insightful feedback, helping participants refine
their communication, analytical thinking, and confidence. This hands-on
mentorship ensures that first-year students are well-prepared to navigate the
competitive summer internship recruitment process with a strong edge.

Beyond just GD practice, P.R.IM.E fosters a collaborative learning environment
where students gain exposure to diverse perspectives and real-time problem-
solving. The initiative also helps in enhancing structured thinking, articulation,
and leadership presence, crucial for excelling in selection processes. Through
constructive critiques and tailored guidance, students can identify their
strengths and areas for improvement. Ultimately, P.R.I.M.E serves as a stepping
stone for MBA 1 students to approach interviews and group discussions with
greater clarity, confidence, and composure.
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MARK-O-MANTRA
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Episode 9

THE A'R'I_'- OF FEAR:
LESSONS FROM LONGLEGS

Mark-O-Mantra is an interactive social media series that delves into
iconic marketing campaigns and industry trends that have reshaped
brands and driven sales. This engaging initiative brings fresh insights
into the world of marketing, with Junior Term members curating

compelling videos on major brand moves.

By decoding real-world strategies, Mark-O-Mantra keeps the audience
informed and inspired by the ever-evolving marketing landscape. The
series not only highlights successful brand campaigns but also
explores failures, turnarounds, and innovative disruptions in the
industry. Through bite-sized, visually engaging content, it bridges the
gap between theory and practice, making complex marketing
concepts easy to grasp. Ultimately, Mark-O-Mantra serves as a
knowledge hub, sparking curiosity and discussions among marketing

enthusiasts.
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{j-: ARTICLE BY: SUSNATO SENGUFTA
Mank-eFole Upcoming Intern ot Godrej &

The Imitation Jar: How Heinz Turned a Copycat Threat Into a
Win

WEEKLY
MARKETING
ARTICLES

WEEKLY
MARKETING
ARTICLES

Mark-O-Reads is a marketing initiative that uncovers impactful brand
stories and iconic campaigns, offering valuable insights into industry
strategies. By analyzing diverse marketing approaches, students gain a
deeper understanding of brand-building.

This year, we expanded the initiative by inviting guest contributions
from MBA 1 and 2 students beyond the core team, even receiving
entries from other B-schools, making it a truly collaborative
knowledge-sharing platform. The initiative not only fosters critical
thinking and storytelling skills but also encourages students to explore
emerging trends, consumer psychology, and digital innovations. By
curating thought-provoking content, Mark-O-Reads continues to
serve as an engaging platform for marketing enthusiasts to learn,

share, and grow together.
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MARK-O-BYTES

Mark-O-Bytes is a brand-new initiative by Mark-O-Polo, bringing

marketing insights in a crisp, engaging carousel format. This series

unpacks some of the quirkiest and most unconventional marketing

stories that defied norms and made an impact.

1
MARK-0-BYTES

COMET: THE SNEAKER
BRAND TRANSFORMING
INDIA!

CRAFTSMANSHIP, =
INNOVATION, AND A 'f_ Y
CONNECTION THAT GOES ;
BEYOND FOOTWEAR. .
M

With

compelling

bite-sized, visually
Mark-O-

Bytes offers a fresh take on

content,

branding strategies that stand out
in the ever-evolving marketing

landscape.

N SS1BM

MARK-0-BYTES

LEARN A LINGO,
SHARE A LAUGH

Ever wondered how Duolingo turned
an owl into a global icon? @ ¥

From streaks to memes, let's unravel

how this app made language learning
a pop culture phenomenon.

—>

9, 55IBM

=¥ MARK-0-BYTES _._
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How did Bewakoof
become the quirkiest
brand we all love?

L
Swipe to discover their Smart Marketing Moves! t\
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* About the company
* Leadership
* Business Units

+ Recent developments

Aditya Birla Fashson & Retad

+ About the company
+ Leadership
* Business Units

* Recent developments

Bristlecono

* About the company
* Leadership
= Business units

* Recent Developments

» About the company

» Leadership

» Business Units

» Recent developments

1y Asian Paints

» About the company
» Leaderships
» Business Units

* Recent developments

* About the company
* Leaderships
* Business Units

» Recent developments F

Colgate-Palmalive

The Mark-O-Polo the SIRP Kit as a
comprehensive resource to help MBA 1 students prepare for their

team developed

Summer Internship Recruitment Process.

The kit includes strategic frameworks, corporate news insights etc,
equipping students with essential talking points to confidently
navigate their internship interviews.

The report also gave students a chance to explore different
sectors and industries and gain insights into the latest trends and
developments in the business world.
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Brand Charades, the inaugural competition
of Mark-O-Polo, provides a dynamic
platform to showcase marketing acumen
and presentation skills. Through engaging
theatrical performances around offpeat
and wacky products, participants bring
brands to life, blending strategy with
creativity. This exciting event not only tests
their ability to think on their feet but also
sets the stage for their marketing journey
at SIBM Pune.

SRR

UNLEASH YOUR INNER MARKETER ,
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CORPORATE DIGEST ‘24 -s_.sn,.n.m.
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accenture l 1 \a
ADITYA BIRLA GROUP

* About the company * Leaderships

* Business Units

* Recent developments

* Marketing Campaigns/Ads
+ Applying Frameworks

* Key Insights

¥ Colgate-Palmaolive talaunch brands beyond oral and skin care

The Mark-O-Polo team developed the CRP Kit to provide in-depth
insights into companies participating in the Campus Recruitment
Program. This year, we took it a step further by improving the
interactive dashboard on Notion, enhancing the technical
understanding of company profiles. The kit now features strategic
frameworks like 4Ps, BCG and Ansoff for every company listed,
equipping students with essential talking points to navigate
recruitment discussions with confidence.
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SPEED SELLING

Speed Selling is a high-energy event that
tests participants' negotiation skills and
marketing acumen. Tasked with selling the
seemingly unsellable, contestants craft
persuasive elevator pitches using strategic
frameworks—all within a thrilling one-
minute deadline. This fast-paced challenge
pushes creativity, quick thinking, and
persuasive communication, making it the
ultimate test of salesmanship.

o Effective Communication Skills: It
provides an opportunity for participants to
develop effective communication skills,
which are essential in the fastpaced world
of marketing.

e Creativity: This event has creativity at its
core. The products that the participants
have to sell are challenging and quirky
ones. The last thing you want is to deliver
a dull and boring pitch to the judges.

e Improved Marketing understanding: It
can help participants improve their
marketing understanding. By receiving
feedback from judges, participants can
gain insights into the strengths and
weaknesses of their pitches.
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MARKETSHASTRA
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Marketshastra, the flagship national-level marketing competition, returned with an
exhilarating challenge that put participants’ strategic thinking and creativity to the
ultimate test. Drawing enthusiastic participation from across the country, the

competition witnessed an overwhelming response.

Designed as a 3-round challenge, Marketshastra evaluated contestants on their
ability to decode real-world marketing problems with innovative solutions.

The final round was an offline event held at SIBM
Pune. where the winners from Round 2 competed
in a series of final challenges designed to test their

comprehensive marketing abilities. Finalists were

M—Ammn ns:-:i
¥ e NWDS I:Mh'lua MAGic! Aﬂ‘

required to cultivate sharp analytical skills to
present a compelling solution to the unique case.

o g e

Celebrating marketing brilliance and creativity,
Marketshastra provided participants with an

unforgettable experience of strategic problem- ' ‘ ‘
solving. '
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SUIT UP FOR SUMMERS

Suit-Up for Summers is a series designed to equip MBA 1 students with in-depth
insights into the companies and sectors they are preparing to intern with. Through
informal, interactive discussions that encourage questions to seniors who have
firsthand experience in similar roles, participants gain valuable industry knowledge,
practical advice, and tailored preparation, ensuring they step into their internships

with clarity.

Students from all specializations could
attend these sessions, which ran for
about 2 weeks. Here's what students
gained from "Suit Up for Summers" :

¢ Insights from seasoned peers

Actionable tips for success
e Clear answers to your questions
e A glimpse into various industries

Real-world knowledge
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THANKYOU!
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Email
markopolo@sibmpune.edu.in

N
'Q‘ @ Instagram
.

@markopolo_sibmpune

Contact
6280887631



